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Synopsis  Forecast: U.S. Digital Pay Services 
This report provides 
analysis and forecasts 
on the worldwide IPTV 
market. It specifically 
covers IPTV 
deployments in 20 
nations and profiles 
nearly 60 providers. It 
also examines key 
IPTV technology, 
including middleware, 
applications software, 
and conditional access 
providers. The report 
also provides 
worldwide forecasts for 
subscribers and set-
top box shipments 
through 2011. 
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Publish Date: May 07 “On a global scale, the IPTV experience is going to provide widely-varying 

levels of success and challenges,” said Kurt Scherf, Parks Associates’ vice 
president and principal analyst. “Market forces are pushing European 
incumbents to enter nontraditional markets. Asian markets have, in many 
cases, the necessary infrastructure to support incredible television 
experiences, but providers may struggle to differentiate their offerings from 
competitors. Finally, the North American model for telcos is going to have to 
shift very quickly from a defensive to an offensive posture for Tier 1 
providers to establish a foothold and actually build revenue per subscriber.” 

 
Contents  

The Bottom Line is a 
concise, executive-
level summary of the 
current state of the 
market, evolutionary 
path, and the 
implications for 
companies doing 
business in this space. 
 
A Parks Associates’ 
Resource Book 
contains a wealth of 
consumer survey data 
and company profiles—
a must-have reference 
for product/market 
planning. 
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Asia-Pacific 

PCCW (Hong Kong) 
Hong Kong Broadband Network (Hong Kong) 
Hutchison Global Communications (Hong Kong) 
Softbank BB (Japan) 
KDDI (Japan) 
NTT (Japan) 
Hanaro Telecom (South Korea) 
Korea Telecom (South Korea) 
Chunghwa Telecom (Taiwan) 
Advanced Datanetwork Communications (Thailand) 
True Digital Entertainment (Thailand) 

Europe 
Telekom Austria (Austria) 
Belgacom (Belgium) 
Telefonica O2 Czech Republic (Czech Republic) 
TDC (Denmark) 
Dansk Bredband (Denmark) 
FastTV/Nesa (Denmark) 
Aland Datakommunikation (Alcom) (Finland) 
TDC Song/Maxisat (Finland) 
Finnet (Finland) 
Elisa (Finland) 
Club Internet (T-Online Subsidiary) (France) 
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France Telecom (France) 
Free (France) 
Neuf Cegetel (France) 
Telecom Italia France (France) 
Deutsche Telekom (Germany) 
HanseNet Tlekommunikation (Germany) 
FastWeb (Italy) 
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KPN (The Netherlands) 
Tele 2-Versatel (The Netherlands) 
NextGenTel (Norway) 
Lyse Tele (Norway) 
Telefonica (Spain) 
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B2 (Sweden) 
TeliaSonera (Sweden) 
FastTV (Sweden/Norway/Denmark) 
Canal Digital (Sweden/Norway) 
Swisscom (Switzerland) 
British Telecom (UK) 
HomeChoice (Owned by Video Network Ltd) (UK) 

North America 
SaskTel (Canada) 
MTS Allstream (Canada) 
Bell Aliant (Canada) 
Telus (Canada) 
AT&T (USA) 
Verizon (USA) 
Qwest (USA) 
SureWest (USA) 
Pioneer Telephone Cooperative (USA) 
Consolidated Communications (USA) 
D&E Communications (USA) 
Warwick Valley Telephone Co. (USA) 
HickoryTech (USA) 
Matanuska Telephone Association (USA) 

Section III: IPTV Middleware Vendors 
Digeo 
Espial 
DreamPark 
Kasenna 
Microsoft 
Minerva Networks 
NDS 
Orca Interactive 
OpenTV 
Siemens/Myrio 
Thomson 

Section IV: Application Software and System Solution Provider 
Profiles 

ANT Software 
BIAP Systems 
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BigBand Networks 
C-COR 
Integra5 
SeaChange 
Streaming21 
Tandberg Television 
Terayon Communications 

Section V: Content Protection Technology Vendors 
Cinea 
Conax 
Irdeto Access 
Latens 
Microsoft 
Nagravision 
NDS 
Verimatrix 
Viacess 
Widevine 
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