
 
Home Systems: Home Security Update 

 By Tricia Parks, CEO 1Q 2009 

 

 © 2009 Parks Associates. All rights reserved. 

 

Synopsis  Housing Starts 
This report provides a 
market update and 
forecasts through 2012 
for the U.S. home 
security system 
marketplace. It 
features information 
and analysis on key 
topics including 
consumers and their 
security systems; 
households without 
security systems; 
security dealer 
volume, revenue, and 
trends; the major 
providers and 
manufacturers; major 
inhibitors and catalysts 
to the home security 
market; and 
innovations and 
trends. 

Multifamily Housing Starts vs. Single-family Housing Starts:
2005 to 2009  (U.S. Only)
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“Approximately one-fourth of U.S. households have some form of security 
system, with about 19% monitored,” said Tricia Parks, president of Parks 
Associates. “Peak unit sales occurred with the housing boom of 2005 and 
2006, with a slight downturn in 2007, a deeper decline in 2008, and more of 
the same anticipated for 2009. Providers can ameliorate some losses with 
modest increases in monitoring fees.” 
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The Bottom Line is a 
concise, executive-
level summary of the 
current state of the 
market and the 
implications for 
companies doing 
business in this space. 
 
The Resource Book 
contains industry 
background data, 
consumer survey data, 
and company profiles—
a must-have reference 
for product/market 
planning. 
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