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Synopsis  Market Value and Number of Installations 
This report assesses 
the high-end 
entertainment systems 
market based on 
surveys and research 
of all principals in the 
home systems 
installation channel, 
including custom 
electronic systems 
designers/integrators, 
security systems 
integrators/installers, 
home builders, & 
consumers. It provides 
updated forecasts of 
unit sales and 
revenues for home 
theater, multi-room 
audio and media 
server systems as well 
as the adoption of 
home entertainment 
networks. 
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"The high-end A/V market is in a major stage of transition as digital content 
delivered over IP networks approaches the performance and quality of 
analog media with the added flexibility only digital content offers," said Bill 
Ablondi, Director, Home Systems Research, Parks Associates. 
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The Bottom Line is a 
concise, executive-
level summary of the 
current state of the 
market, evolutionary 
path, and the 
implications for 
companies doing 
business in this space. 
 
A Parks Associates’ 
Resource Book 
contains a wealth of 
consumer survey data 
and company profiles—
a must-have reference 
for product/market 
planning. 
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