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This report provides a
U.S.-centric view of
digital media usage
trends and behavior
while updating Parks
Associates' previously
published advertising
revenue projections
(2011-2015) for the
advanced television
(TV), online video, and
mobile markets in U.S.
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“Emerging media devices and platforms continue to reform the advertising
marketplace, requiring industry professions to continue reevaluating the
industry’s advertising potential,” said Heather Way, research analyst, Parks
Associates. “Parks Associates’ advanced advertising coverage provides the
most up-to-date examination of the digital media realms by providing a
regular assessment of the advertising revenue opportunities.”
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